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T
he company logo has been 
updated and I detected 
bright new typefaces and 
design changes. New logo, 
new showroom fascia, and 

a new look website too… “What’s going 
on, Tim?” I asked Tim Briggs, Window 
Wise’s dynamic and enthusiastic 
Managing Partner. He laughed and 
replied: “After 20 years, we finally 
decided to ruffle the old bird’s feathers. 
We’ve been using the ‘wise owl’ logo 
since our inception, and its new design 
and our smart new corporate identity 
are the outward signs of the optimistic 
and forward-looking attitude that 
drives the business.”  

It’s an attitude that’s apparent as 
soon as I start our interview. Window 
Wise supply and install a very wide 

range of windows, doors, conservatories 
and orangeries. As a leader in this 
vibrant industry, they are at the forefront 
of new innovations and technological 
developments. Easy maintenance, 
energy efficiency and value for money 
seem to be built into everything they 
sell. Very widely known and respected 
throughout Sussex, the company’s 
motto ‘Craftsmanship Quality and 
Customer Care’ is a more than an idle 
boast. The company ‘lives’ the motto 
and it conveys the principles that 
have helped Window Wise establish 
its enviable reputation. And just how 
important that reputation is can be 
judged by the fact that an astonishing 
70% of new business comes from 
the recommendations of previous 
customers. 

Amongst the doom and gloom of 
our current economic circumstances, 
it’s really uplifting to hear Tim talk 
about the exciting new products in 
the Window Wise inventory. Products 
like the Platinum NRG3 triple-glazed 
window, for instance. The Slim Line 
Platinum NRG double-glazing is the 
company’s excellent mainstream 
product, but now there’s a new 
development in the shape of the NRG3 
which has all the benefits of triple-
glazing – greater sound proofing, better 
heat retention and improved security. 
The Platinum NRG3 incorporates 
the amazing Planitherm Total+ glass 
and sets completely new standards 
in energy saving and reduced heating 
costs, making homes quieter, safer 
and more environmentally friendly. 
And yet the new windows, which are 
exclusively available from Window 
Wise, are indistinguishable from the 
slim-line standard double-glazing. 

Talking of innovations, I 
congratulated Tim on the new ‘game’ 
on the Window Wise website where 
you can play at designing your new 
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door (the Door Configurator), with the 
ability to choose the style, materials, 
glass pattern, colour, finish and 
door furniture in a limitless range of 
combinations. If you are in the market 
for a new door, this is an absolutely 
brilliant tool and although I don’t need 
one, I could have wasted a happy hour 
playing with it anyway. 

The newest thing in doors is the 
Yale Keyfree lock. It’s one of those 
ideas when you say ‘Why didn’t 
someone think of this before?’ It works 
in exactly the same way as the remote 
control you ‘blip’ to unlock your car 
and it has the dual function of a built-
in keypad, so you and your family can 
use a personal code if that’s what you 
prefer. Yale seem to have thought of 
everything with Keyfree. It includes 
an illuminated keypad, a tamper-
proof alarm and its design meets all 
insurance requirements as well as the 
Police security initiative Secured by 
Design. It looks good too.

“How seasonal is your business?” 
I asked Tim. “Do people think of 
locks, doors and double-glazing in 

the autumn and conservatories in the 
spring, for example?” “Yes, they do to 
a certain extent,” he replied. “In fact, 
now is a very good time to be thinking 
about an extension or a conservatory. 
And if you are, there’s another new 
product you should consider.” He 
went on to tell me about LivinRoom, 
an exciting new development. 

LivinRoom is described as a 
crossover between a conservatory and 
an extension. It provides all the light 
and sky of a conservatory, but with 
the walls and ceiling more typical of 
an extension or an orangery. Designed 
and constructed to the customer’s 
specific and individual requirements, 
LivinRoom creates a truly multi-
functional space which offers more than 
either an extension or a conservatory. 
It can become a genuine living room if 
that’s what you want – the perimeter 
ceiling is perfect for downlighters – 

and offers plenty of scope for 
individual styling and furnishing. Most 
importantly, it creates a space which is 
useable and comfortable all year round, 
adding real value to any property.  

As with all their home extensions, 
the Window Wise team is always on 
hand, from the project’s inception to 
its conclusion, giving support and 
knowledgeable, experienced advice 
every step of the way. And, of course, 
all Window Wise products and 
workmanship are fully covered by 
their 10-year guarantee. It’s just one 
of the very many reasons why, in a 
time of economic hardship, this is one 
company that can look to the future 
with confidence. ■

“Our smart new 
corporate ID is 

the outward sign 
of the optimistic 

and forward-
looking attitude 
that drives the 

business.”

“Our new product ‘LivinRoom’ creates a 
truly multi-functional space which offers 

more than an extension or a conservatory.”
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